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ABSTRACT

"As geographers, academics, researchers, students and parents we are connected to people

in distant places, on a daily basis, througgnsumption. (Hatwick:2000:1178)

There is a sense in which our greater abilita¢bat a distancéThompson:1995) has

arisen in a renewed responsibility to care for those spatially distiindbughmuch

empirical work has been conducted on care foirtimate"” Other' within Human
Geography, little has been said on how care is extended to distant places. Furthermore,
studies that have focused on this area have largely focused on how distant care is

implemented within cities rather than on smaller spateh as towns.

This paper will utilise the example of Horsham, a Fairtrade town, to understand the

dynamic and complex ways that care has become embodied by different social networks
within local spaces. The paper goes on to consider the impact thiaigvgeographical
imaginations, associated with ethical places and spaces'@¢Hlg have had on

constructing these distant geographies. Findings reveal that Fairtrade reconstructs Horsham

as a space of significance by attaching value and purposactsmf consumption.



1.Introduction

1.1 Fairtrade

The F'F isnot onlyintriguing to geographerbecause it keonnects the consumer and
producerinfiequi t abl e, mo r & (TrarssfaimUiSA:2D02)blutéldnecsiuse of
its aim toentreat,'moral connections and responsibilities all along the commodity
network (Goodman:2004:903)Indeed he FTF, which focuses on the progress of
alternative forms of trade, (Friedberg:2003, Rice:20@k) been branded' market
orientated social movemeéniWilkonson:2007219), emphasizing itsontestegolitical

stance towards neoliberal practicsnton et al:2004).

1.2 Fairtrade Town campaign

First established in 2002his campaign had been deemed highly successisihoped that
by establishing Fairtrade in local towns or cities, the consanmelividual decision
becomes overridden by a collective decision for positive social change. (Low and
Davanport:2005:506Nicholls and Opal argue that this initiative isitierest to
geographers and policy makers alike becaustaas the movemestethical marketing
stance to particular plac&s(2005:173). (See figure 1.Zhere are five requirements
needed to achieve Fairtrade status (see table below). In partdoleal Fairtrade steering

group must be formed to ensure continued dedication to the FTC status.
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1.2 Criteria required to achieve Fairtrade status

Criteria

1. A resolution must be passed by local authority to support Fair trade and serve Fail

teaandcoffee at its meetings.

2. A range of Fair trade products must be made available in a specified number of sh

and cafes

3. Fair trade products must be dse a specified number of local weptaces and

community organisations

4. Significant media coverage for the campaign mushbmtainedin order to keep the

campaign in the news

5. A local Fair trade steering group must be established

SourceBarnett et al:2011:186

1.3 Fairtrade in Horsham

Horsham(my hometowiis a medium sized town located in W8sissexsee figure 1.1)
and was awarded Fairttastatus in 2005figurel1.2).The Fairtrade Horshansteering
groupwasinitially formed by GaynoCooper but quicklyorought together a range of other
civic activists within the townThe steering groupelieson both individuahctivists and
"spatially extensive networks order to retain itstatus (Cox 19981). In 2010,Horsham
celebrated its five ye&TT anniversary by holding &®a farty, which | was lucky enough

to attend(See figure 1.3)
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Figure 1.1 Locating Horsham
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Figure 1.2 Fairtrade Towns
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Figure 1.3Horsham's five year Fairtrade anniversary

Poster competition to celebrate

five years of Horsham Fairtrade Town

To celebrate five years as a Fairtrade Town, the Horsham
group ran a poster competition for schools. They w
with Horsham District Council, who provided book toke
prizes, and with the local newspaper who printed copies of
the prize-winning posters and a picture of the prize winners.
Both also nominated judges to help pick the winning designs \

in four age categories. Winning designs were made into
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posters and about 200 copies were displayed
across Horsham. The Steering Group felt that
making the event feel ‘official’ and gaining
positive publicity helped them reach many

I 2NBRKIY Kl a &2dzal
| five year anniversary of being a FT]

more schools. Top tips include contacting
people directly in the schools and being
flexible around the schools’ timescales.

Sourcehttp://www.caterersearch.com/Articles/2010/10/20/33556 thaspitality

businessesmbracingfair-trade.htm

1.4 Relevance for HumaGeography

Geographers have mostly concentrated on care for the inti@tter', arguingthat moral

concern would reach its highest intensity wharteckw| e dge o f t rhost

intimate:' (Bauman:1993:66) This paper willattemptto expand on remt publications

ot her

within Human Geography concerned with caring at a distance, whilst also taking a fresh

perspective on why people conduct relations of care for peagibntto them.As my

dissertation is specifically focused on a small local area it fulfil the need to

understandthe heterogeneous local arrangements involved in procurind' ¢BReeghuram

et at2009:7). It is particularlyrelevant to contemporary geographical research because it

will contribute to and enrich recent work on magabgraphies


http://www.caterersearch.com/Articles/2010/10/20/335561/Are-hospitality-businesses-embracing-fair-trade.htm
http://www.caterersearch.com/Articles/2010/10/20/335561/Are-hospitality-businesses-embracing-fair-trade.htm

13
The overall objectivef this dissertation is tanderstand the multiple wayisat
geographies of distant care becornastructedwithin Horsham, acknowledging the

differentpractical and theoreticapproaches to the consumption of Fairtrade

Theresearch aims are

1. What are the different spatial relations that become inscribed within Fairtrade
towns?

2. How does the process of caring for theOther" become inscribed on spaces of
the " Self' ?

3. Does distant caring within Fairtrade towns contribute to ethical placemaking?

1.5Dissertation structure

Following on from this introduction a literaturewiewand research methodologll
contextualizevider academic concerasmdexplainhow the research was undertak€ne
researclguestions will be explored in turn in chapters 4,5 and 6, whes@nalysiswill
combine research frobvoththe interviews and focus group before a conclusion is drawn

together in chapter 7.

Chapter 4 willdiscussthe inherent spatial cross o\gwithin Fairtrade towns and the

fracturesthat are born out of this.

Chapter 5 willbeginby exploring theself-servingnature of Fairtrade consumptibefore
examining whether Fairtragdfects imaginaries of th&ther', using arimage

observation analysis
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Chapter 6 willexplore the different versions of Fairtrade befdiseussing hovactivistsre-

imagine Fairtrade towns warious ways.
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2 Literature Review

"Distance is usually understood to be a medium of moral harm or indifférence

(Barnett: 2005:5)

2.1 Moral Geographies

The"moral turri in human geographynobilised by an era of radicalism in the 1978as
prompted an outpourg of work on ethics. (Smith:2000awson:20@, Cloke:2002).

Linked to the postmodern theoretical streaitiin the discipline (Smith:20Q0academics
have become increasing concermath issues of inequality, difference and ultimately the
unfair treatment of th&Other" As a result, research on geographies of care and
responsibility has flourished, withocial and Cultural Geograph¢2003 and 2004) and
Ethics, Place and Environme(2003) being two of the key journals which have published

this line of thinking.

2.12 Geographies of care

Gilligan (Noddings1982) first deployed the terhethic of caré to illustrategendered
differences in caringdowever, ecent workhas focusedhoreon how people adopt an
attitude tavards others that is charactedsby feelings of compassion. (Popke:2007)
Indeed Mckie et al (2002) usehe term’Caringscapesto describe the various social and
institutional landscapes in which care is taking pld¢els geogaphers have focused on a
variety of intimate spaces of care, ranging from mental health facilities (Gleeson and
Kearns:2001), eldér care facilities (Mligan,2003), hospitals (Fannin:2003) to the

complex spaces of care in the home. (Pratt:2003). However, publications such & Smith
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How far should we care? (Smith:199&ve questioned the extent to whaare shold
alsoextendtowards the distariOtha”. This dissertation will respond to Smiglwork by
exposing thespatial effectiveness of cafieawson:200¥ from a specificscale, that of

Horsham..

In line with Smith,Silk recogniseshat relations of care also need to be looked at on a
wider scale a%our lives are radically entwined with the lives of distant stranfjers
(Silk:1999:8) Trontosees this understanding as largely basedtbaay of justice, where
careis based on a uwersal application of impartialitgndtherefore'expressed as

equality' (1993:17). As a result of this work on care, a wealth of writing on geographies
of responsibility has also been mobilized (Barnett and land:2007, Corbridge:1993,
Smith,2001)It is argued that aense of obligation has arisen as people have become
increasingly aware of their own entanglement oistructive systems of production and
consumption.(Massey:1991)By taking responsibility for theOthef', the"Self" is said to

be engagd in a place dfaccountable positioning(Viswesworan in Cloke:2002:9)

2.2 Ethical Consumption

One way that care has become increasingly spread out is thietmtal purchase

behaviot' (Smith:1990:178), whicls used to describe consumers who consider issues
associated with unfair trading practices and environmental deterioration. Indeed, Whatmore
(1997) has coined the terhrelational ethi¢ to describe the intimate relations which exist

over distance betweenbarersandconsumers as a result of both green and fair trade
consumptionFor this reasorBrown and Mussell articulate that asbnsumerism groups

have produceticommunities of affiliatichwhere people challenge, through their own

understandings of ceamption and production, agvusinesses and the practices of trans



17
national corporationg1984:11).Indeed Klein's (2000)popular thsis"No logd' illustrates
academis gowing interest intdhe dynamic and multiple spaces which thasé

globalisation movementaow occupy (Jackon:200).

However,Renard (1999) argues thahilst creating solidaritytthe global scalehe
affluence that contemporaeghical consumptionow requiresan create socioultural
differentiationatlocal scalesMy researctwill adoptRenards (2006 contentionto expose
the fractures that are created within local consumption spaces. However, rather than
focusing on affluence this study wdkplore howrecognition and misrecognitipmore

than anythingleadsto discourse®f exclusion Indeed, networks of knowledge, to do with
working conditions and unequal pay, have become critically linked to the discursive

practices of consumption. (Shaw and Clarke in Szmigin and Carrigan:2006:611

Moreover Harvey highlightanother problem odthical consumptioby suggesting that

there idittle knowledge surroundintthe intricate geography of productidr(1990:422).

He goes on to pinpoint the difficulty in understanding whetihefood on our platehas

been made by hagpabourers in Italy or suffering farmers in the Solloreover

MacDondd and Marshall pinpoint the environmental and cultural tensions which are
produced within local spaces as a result of the clash between different ethical initiatives,
namely local and international trade. (2010:64). My study will draw MacDonald and
Marshdl and Harveys arguments together to argue that care does not follow such a linear
path but rather is characterised by a series of spatialevess and negotiations.

However, in contrast tMacDonald and Mafsll, this dissertation will also investita

how caring towards the proximdt®thet' can aid motivations to care over distance.
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Controversies within the literaturevefurtherbeen created in relation to the motivations
behindthese social practiceMlillier (2001) argues tha¢thicalconsumptioris inherently
linked to attitudes ofare and lovelndeed, n astudy on caring for homeless people, Cloke
et al(2005)argue thathese practiceimvolve a, "going beyond the sélf2005287) in the
sense that one leaves ttmmfortablespacs of the"Self" in order to enter the unknown
universe of théOthel'. They argue that this illustrates a form'sélfless responsibility
(Cloke et al:2005:387At the other extrem@éAllahyari has used the notion ‘thoral
selving' to argue that one can create oneself as a mdwwusperson through the practice
of consumption(Allahyari, 2000:4). Ethical consumers havwbereforearguablybecome
"identity shoppers(Bondi and Davidson:2004:18gcause not only do they buy into a
"better world" (Harrison et al:2005) but also into a particular ethical lifestyle. (Bondi and
Dividson:2004:19)Indeed, gographers haveegun to acknowledge thaltruism and
benevolence aralone not enough to stitch consumers into these ethical netofarlise
With this inmind, my dissertation will extend these ideas by consideringdubismorality
andselfhood becomavolved in constructing these geographies.TAaylor hasrgued,

self identity and the gooare "inextricably intertwined themeégTaylor:1989:3)

However,whist these arguments pinpoint two extrenogser academics have also pointed
outthe variety oimotives for caringGecasin particulay (1991:179) argueghatmoral

agency becomes linked to personal integrity in tiferentways

1. Self esteemto feel good about oneself
2. Self efficacy understanding oneself as causal agent

3. Authenticity to find meaning
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Coles(19972) further complicates thigrgument throud "rethinking the politics of
generosity where he suggests thahristiansthat act ethically do seitherbecause of a
desire toconvert others aalternativelybecause their faith requires them to serve those in
need.The idea othanneling oris faith onto others through consumptlorks to Barnett et
al's notionthatsome persuasive actors within the chusebomere-cast as evangelists
(2010103). Unlike other studies, yndissertation will extend thesleeoretical argumesby
exposing the myriadf aesthetic pleasurgmined from sharing spaces with the distant
"Other'. Indeed,Soperhas coined the termalternative hedonissh to argue thatve need
to consider new ways of thinking alidwuman pleasure and self reatisn(2007).For this
reason, | would argue that Alligaris belief that ethical consumption is merely based on

selfish motivations is anachronistic.

2.3 Fairtrade and Geography

It is hoped that through treet of consumptiofrair rade products may aid marginaiis
farmers in the &uth, releasing them frotheir economic and social plight. (Bryant and
Goodman2004358). Goodman argues that Fair tradethaseforecreated a moral
economy wherebpetworks of people, produgtenowledge and meaninggecomgoined
togethe{Goodmar2004). Drawing on this idealrentman (2007argueghat the changing
moral economiesf the modern world hae also contributed to the changing moralities of

these trading networks.

Linking to these ideas on networks of moralgodmarargueghat the reconnection
between producer and consumer is accomplished througmtterial and semiotic
commoditization processésat produceair trade commaoditie$ (2004:891)He argues

that thisillustrates the presence of 'golitical ecologicalimaginary" (2004:891)which
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will be explored with my researchlowever, academic consideration Hasgelyfocused
on the presence of unequal power relations within Fairtrade networks, arguing that the
consumebecomes reast as dera Cook et al (2004¢ontendthat thecommerciaimages
used of local farmers render producers as indigenous and &thiers. Varul extends
this argument to suggest that the prodimssromes gatrticular type of postolonial
commodity, (2008:662) correlatingith Hooks notion that there is afiEating of the
Other' (Hooks:1992)However, my dissertation wilkirgue that this argumeiginoreshow
images are interpreted amyriad of ways by consumers. Indedtis project will also
consider whether Fairtrade consumptineats a sense of postcolonial pEmnsibility

(Blunt and McEwan:2002mongst consumers.

Controversy wihin the academic literature has béerthercreated as a result Bairtrade

within business spaces. Smith argues that supermarkets, for exampéhea help to

expand Fairtrade tbugh the process of commercialisn or alternatively undermine

meaning ofjustice. Gmith2010) (Low and Davenport: 2005). Indeed, Whenhtat e

arguethat the meanings behind Fairtatiayolve intangible social andsychological

benefits that are difficult to portray in the medié2003:213)By placing Fairtrade

products in'ethically questionablebusiness and trading spaces, it is argued that the

symbolic and moralndertones of Fairtrade haldlecomé'barstardizel." (Barrientos and
Smith:2007:57)My dissertation wilkexpand on thesargument tajuestion not only the

moral value emplaced on business spaces but also other local networks, examining whether

Fairtrade produces a moral hierardfydifferent social netorks
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2.4 Good cities

Studies of ethical places have not only focused on place as an important site for us to
constitute ethical relations (Sack:1997 in Barnett, 1995), but also have noted how these
practices contribute to the-oenstruction of placé Agnew:2003 in Nicholls and

Opal:2009. It is argued tha¢thical forms of knowledge move along geographical networks
to inhabit certain spaces, drawing on specific imaginative geographies which are unraveled
to create new symbolic meanings for thesegdaCrang:200% In Darlings study of
Sheffield, he demonstrates how the social moveri@ity of Sanctuaryhas instigated the
re-imagining of the city;'as a space of refuge and welcome towards asylum seekers and
refugees. (2010:125) However, thidissertatiorwill consider thecomplexity ofthis re-
imagination focusingon how place is revorked in differenwvays by different actors.

Indeed Amin and Thrift have pointed to thlidversity of social ties and networks that

inhabit the city, which they argue have created a whole array of actorsifienent

statuses, geographical ties and mobilitiggsmin and Thrift:2002:723).

2.4.1 Relational theory

Theconsensus view withiacademic literaturthat the process of tirrgpace compression

is causing th&annihilation of space by timidnas become central to the way that places

have become reonceptuabed. (Harvey:1990:41)8Relational theory, in particular, has

been used to explore how spakaeck into other spaces so thapace is frequently being
imagined as a product of networks and relatibii3ones:2009:487) For example, Massey

has used the concept'gflace beyod place to explain how we begin to4ieagine these

cities as other places become part of the city and the city also becomes part of other spaces.

(2007).This dissertation will expand on Massgyheory by arguing that ethical places are
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not only reimagned through the linking of places but also throughntloeal values which
we place on those other plackgleed,t is important to bear in mindalentinés
contention that one should think abdiitpw we mobilize a sense of sameness with dthers

(Valertine:1999:48)

2.4.2 Fairtrade Cities

Masseys notion of place beyond plabas also been linked to Fairtrade citidarnettet al
(2007) have used the tertRairtrade Urbanismi to argue that place identity has become an
integral element in Bristtd Fairtrade city campaigning. They go on to suggest that these
cities begin to demonstrate qualities of fairness and thastrade works for the city as
much as the city works for Fairtradg2007:639). The same scholars have also produced
work on more pecific sites within the city. In a study about a school in Bristol, Barnett et
al (2010) argue that Fairtrade now encompasses.everyday spaces of the curriculim
(Barnett et al:2010:491yVhilst Barnett et ahave largely focused on theireaginaton of
Fairtrade cities, this study wilocus on the heterogeneous wdkiat Fairtrade towns are re
articulated irlight of their changing statudloreover rather tharsimply focusing on the
status of the town, this study wiltgvide new evidence for hosmaller processes, such as

the events, also have a significant role to jethe reimagination of place

Overall, this dissertation will be structured around the work of the following three scholars

but as stated above will expand on their studiesiifous ways:

1. Masseys (2007) concept dfplace beyond placewill be discussed in relation to
whether Fairtrade creates a deeper understandimitpef places and indeed the

linking between space
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2. Allyhari's concept ofimoral selving will be explored.
3. Lastly, Barnett et & (2010) work on the remagination of Fairtrade places wile

considered.
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3.Methodology

3.1 Field site

The suitability ofHorshamfor a study on distant geographies of carengphasied byits
status as a'H. By using the example of a town as opposeddityathis location also
ensured originality in research. Moreover, having gedtbratedts five yearanniversaras
aFTT, Horshamprovideda suitabletemporal framework through which changegplace

could be analysd.

3,2 Method

In their study of caring for the homeless, Cloke et al argue that a qualitative approach is
most suisible for analysing discourses to do witllues and ethics. (2005:386). Therefore,
this methodvas adopteth order to understand how casevaluedin different wayslin line
with thefeministapproachthistype of research allowddr an exploration of the complex
emotions that a person upholds to a particular issue; importantly recognisirigrthkiple
subjectivities” (Clifford and Valentine:2003)4 My research yielded both data sources

(interviews, focus group) and source mateqab(notional material).

The research process involved three phdsestly, to collect a reliablend detailed
overarchingview of the progression and enactmenFairtradewithin the town a focus
group with the steering groujprairtrade Horsharti was carried outSecondly, beed on
the results from the focus group, the three most aste@lnetworks withn the town were
identified and key activistwithin these communities wetkeninterviewed.These
networkswereidentifiedas he churches, schools and businesdesvever, laving

completed botlthe focus group and interviept became clear that the research had not
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gainedthe opinions othe general publidVioreover, a gap within the reseamnhs
highlightedin relaion to consume's imaginations of theOther'. Images are a key element
within FTT campaignsnd as argued by Shwartz and Ryan ittisrough photograps, we
see, we remember, we imagine: we picture plé2@03:1) It was for thisreason that it was
imperative, in the final stage, tmdertake an image analysising commercial Fairtrade
material. Two Fairtrade cdféwere therefore salted due to thaccessibility othe public

within these spaces abeécausehey includeccommercialFairtradematerial

3.3 Focus group

A focus group was carried out with the steering gréaptade Horshammot only to gain

the opinions of thosmostactivelyinvolved with Fairtrade but to also gatheliabledata
onthedifferences between thiereesocialFairtradenetworks In total, ive members of the
group attended the sessidihe sessions was basedsatynots haise (where the grotg
meetings were usually héltb providefamiliar surrounding. As the participants within the
group already knew each other, conversation flowed easily and participants were relaxed

enough to share information.

Focus groupsire advantageous becatisey ntend to be nowlirective and so participants
may engage with the topic frotas many angles as they pled§€lifford and
Valentine:2003:4)ndeed, smaller issues were exposed within the lager topic that had not
previously been considerddowever, sometaucturewas implementedsa list of
questionswith subsections wenerepared before the session commenEedthe focus

group and subsequent interviews, participants were contacted before the interview took

place, and permission was grantedgte aerecorder so thaio notesneededo be taken.
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(Longhurst:2003)This was decided to ensure full interaction with the intervie(&se

appendices for description of participants within focus group)

3.4 Interviews

Semistructured interviews were conducted wiltle most notable networks identified from
the focus groupchurches schook and lusineses Two people were selected within each
group and individuals were chosen based on their involvement with Fajrdilaseng for
optimum understanding of the differardgrsions of Fairtradeithin the town.As Cook

points out,"it is not the sheer number of people approached which matters, but the quality
and positionality of the information that they can aff¢t997:11).For exampleinterviews
were undertaken with tHé-airtrade officel Sue, from St Marg church andhe"officer"

of the Quakers church, Anne. Indeed, within each network, | chose at least two different
institutionsallowing me to attain a dersity of opinions whilst also ensuring thatorked

within thetime constraintsMoreover, in order to obtain the opinion of someone in a

political position,an interviewwas undertaken wittocal councillor David

The style of this interviewing also alWed for both a predetermined and conversational
structure, permitting the participants to expand on the topic of conversation.
(Dunn:2005:80) Interviews were held at the participartiouseso provide a familiar

setting,allowing conversation to flowasily.



3.3 Interviewees
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Name Age Sex Role Locality

Sue 54 Female Fairtrade officer at St Church
Mary's church

Audrey 68 Female Fairtrade officer at the | Church
Quakers church

Michael 35 Male Manger at Esquires cafe| Business

Lawrence 45 Male Manager at the Real Business
Eating company cafe

Miss Quint 59 Female Teaches about Fairtrade| School
in PSHE lessons

Lesley 43 Female Teaches about Fairtrade| School
in Geography

David 51 Male Local district councillor, | Local council
involvedwith deciding
whether Horsham shoulg
become a Fairtrade town

3.59image Observation

Usingthe leafletswithin two Fairtrade @fés, (figure 3.1, 3.2customersvere askedo

discusswhethertheimageswithin theminfluenced theiattitudes towarddistant"Others.

The same leaflet wassedin each cafe(figure 3.3).Following Friste the method of

"audiencing' was used, wherebyneconsides how othersreinterpret or renegotiate an
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images meaning (in Rose:20R1Particular attention was paid to how customers
experienced these images, concentrating on howféftegnd actand everproduced their
own "distinctive geographiégBartham in Valentine et al:2003:15Below is the leaflet
and the two imagethatwere focuseduponin theanalysig(see figure 3.4 and 3.38efore
asking questions, permission was granted from each customer to use a r@ubtder

ensureconfidentiality;customes names were not used in the final report.



Figure 3.1 EsquiresCafe

SourceMcLaren:2010
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Figure 3.2Real Eating CompanyCafe

SourceMcLaren:2010

Figure 3.3 Leafletfound in both cafes

CHANGE
TODAY
CHOOSE
FAIRTRADE

Source:Fairtrade leaflet found in Cafe



Figure 3.4 Image A
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Source: Fairtrade leaflet found in Caf

Figure 3.5 Image B

Images within Fairtrade leaflet
which were focused upon in
analysis.

Source: Fairtrade leaflet found in cafe

Fairtrade
changes lives

“The Fairtrade premium is
Key. It allows us to plan for
the future”

Asina Omari, tea picker, Tanzania

By changing to Fairtrade certified products you can make a real
difference to the lives of workers and farmers in developing countries.
As well as guaranteeing producer organisations a fair and stable
price for their products that covers the cost of production, they also
receive a social premium; extra money that has to be spent on
community projects.

In Tanzania, tea pickers have chosen to spend the social premium
to set up shop selling affordable food for their families. Now they
want to invest in building materials to improve their homes.
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Figure 3.6 Administrative process ofMethodology

Phone callvith Gaynor (headof the steering group Fairtrade HorshpBate set for Focus
group: 24" July 2010

~_"

1. Focus group with the steering group Fairtrade HorstaaRarticipants took

part
v
Three mairFairtradeii i nst i t ut i o nidentified
v
2. Organised date and time with key actors for intervie
Semistructured interviews Semistructured interview with
undertaken with businesses, David (local councilor)

churches and schools

3. Public analysistmage observationndertaken at Esquires cafe and the Real Eating Company
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3.6 Ethics

A "research alliancé(Hammersley and Atkia:1995) was carried out between me and the
participantsd ensure thaheresearch was ethically acceptabléis involveddealng with
issues ofprivacyby reminding people to only share thiffglsey would feel comfortable
about being repeated outside the grogpameron:2000:90Before interviewing took
place, grmissionwas akedfrom each participant whether | could use their real name
within the final report. However, a few disagreed and therefore pseuddrauadeen
usedfor the identities othese individualsDuring the interviews and focus group it was
also important fome to identify with my own positionalitgy understanthg how as the
researcher my identity might affect the interactions with the participants.
(Valentine:1997:113). In line with Kreuger and Cassey, | made sure | remained non
judgemental through the press of interviewing in order to credte comfortable
environment for people to shat€2000:xi). Moreover, it was imperative faneto
acknowledge my position as'lcal’, making sure that my knowledge of the area Wwasn

used to praletermine who was farviewed.

3.7 Data Analysis

Interviews and the focus group were subjected to transcript analysis. Following Strauss,
coding was used to create categories anecatdgories, allowing for the breaown of
inaccessible data. (Strauss:1P8&Mhis then allowed for themes to leEcognizedand cross

referencing of material to occuisee appendix 2)
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4 ANALYSIS

What are the different spatial relations that become inscribedwithin Fairtrade

towns?

4.1 Caring over distance

Smitharguedhat if we spin oufweb of relationships widely enougtmen an ethic of care
canreach distantOthers. (2000:97).Intervieweesagreed that participating the
consumption of-airtradecould in some way contribute to lessening global inequality
However, this chaptewill explore how Fairtrade is differentially embodied as a result of

the interaction between local and global spaces

4.11Networks of knowledge

Fairtrade Horshanplaced the greatest emphasis on glatjaktice arguing that this

focus was the major driving force behind their motivations to. tarde focus groughey
argued thatonsumers should suppéiairtradebecause it allowsthe farmers to get a fair
wage and the premium has many benéf{arbara, Focus grouphlere Fairtrade
consumptiorwas linked to a direct and emotional relationship with the distant praducer
Castree argues that this etetems frormetworksof knowledgeassubjectsegin to
recogni® their entanglement in global wedisaccumulatiorand

commodification(Castree:2001) This point was emphasslin the focus group:
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Gaynor: "The world isafter all an interconnected unit and if you damage one part of it
you damage the lot of it in the end.
John: | think peopk feel guilty for the podrading practices and the export of pollution to
other countriesand thats why people are willing to buy Fairtrade.
Piers: Well, the television shows us all the time the effects of our poor buying practices and

| think peoplevantto do something about'it.

(Gaynor,Johnand Piersocus group

As Whatmoreargued this conversatiorsuggests thatthical consumptiors linked to an
understandin@f theintimaterelationsthatexist betweenlifferentpeople and places
(1997:49). Johnsargumentin particular exposes the beli¢hatFairtradeconsumption
will directly help to eradicate the problems produced by the global NBdhthese

individuals therefore, distance became the very grounds for caring (B2008it

4.1.2Fractures

However,simply beingbound in networks with distahiOther$ was not always enough to
make individuals care over national boundariesecalling a moment from last yésar
Fairtrade Christmas Markdtrankstated that hé'was standing by the stall in ti@arfax,
and a lady saidl only care about my family(Frank, Focus group)Clearly, an ethic of
care did not always install a sense of responsibility towards unkihovners"
(Popke2007507). As argued by MacDonald and Marshall (2010), participalsts

expressea concerrtowardslocd producers
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"I don't agree with flowerérom Kenya becausésc | ear |l y not <car bon
home grown in preference to Fairtrad&hen | buy some flowers | would like to know that

it hasrit been all round the world

(Sue, St Marys church|nterview)

Here, Sue questionedenegativeenvironmental consequenceskairtrade global
networks, which suggests that eveairtrade supportehavedifficult ethicaldecisiongo
navigate aroundCare isthereforecharacterized by spatial cregsers, which exposebow

Fairtradewasonly be partially embodiedby consumersvithin Fairtrade towns

4.2 Spatial imaginaries

Section 4.1 investigatithe tensions that are created out of spatially extensiveorks of
care However,in hisinterview, David, arguedthatattitudes of care towardsknown

otherscan besometimes drawn out of more intimate relations:

"the suicide rate is now phenonaéamongst farmers in the UK;gtnot the business to be
in at all and ® | suppose, thiact that thas happening to awown farmers in our country

helps me to relate to whathappening in the third world.

(David, local councilor,interview)

Here, David uses higeographic imaginarip gain knowledge about the produsdives.

Indeed, maginariesvere used by participants to underst&adttrades arguably

incomprehensive global networKé&uge:1994)In pointing towards the similarities that

n

e

u
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exist betweerius' and"thent (Rorty:1989 in Whatmore:199,/David suggests that the
tension that exists bgeenintimate and distant caringpes not always have to heodds

with each other

However,Harveyarguel that we can never truly engage withe myriadof social
relationship$involved in these global network$1990:422).This was partly proveth the
research aparticipans imaginariesvereunderminedy ahidden geographyn her
interview, Suestated' we dort know who is collecting the money and we'dkmow where
the money goes.(Sue,St. Marg church, Interview)Similarly, Frank argued that there
werecitizenswho doubtedwhether Fairtrade was good thing or bad thingoecause there
"are issues surrounding what happens in practiferank, focus group)rhis pinpoints
another problerwhich is createavhen a'range of spatialities(Darling:2010:125rome

together within Fairtrade Towneflectingthedisjointed process of caring atistance.

Yet despite thihidden geographyFairtrade practicesontinued to bémaginedasmore

virtuous than other glob@lracticesof trade For instancein the focus groupiers felt

"It's all good and well when these great big lumps of money come from Ameitticis it
no good ifit comes in huge great quantitiésthink trade is good for a community but you

know Fairtrade is much better thamything"

(Piers, Focus group)

By imaginingthatFairtrade spaces of productiaremorally superior spaceRiers
importantly places metaphysical et onto a physical spack this way, Fairtrade
imaginaries weraot onlyused togain knowledge but also jostify and indeed moralise
the act of Fairtrade consumptidn.her interview, Sue felt that Fairtrade was thght

thing to dd because she imagined that it allowed famers in Afticammediately plough
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their profits back into the communriitgnd”sending the children to school and things like
that" (Sue,St. Marys Churdmterview). The consumption dfairtradewithin local places
cannot just be associated wittaterializing wealth in distaninderdevelopedommunities
becausgas the above statentersuggest, Fairtrade within Horshamsocreatedspecific
imaginariesabout global spacekdeed, underlining these imaginaries, there is a sense in

which consumersubconsciouslye-cast themselveslsoas good global citizens

4.3 Fairtrade as a" vehicle for public education’

Through,"Fairtrade sermons, school projects, newsletters, newspaper articles anti stalls
Gaynor arguethatFairtrade Horshanmhad become ‘&vehicle for public educatioh

(Gaynor, Focus grouphere, thenope has beeto facilitatean understandingf how

places link togethdpy thinking"beyond the bounds of platéMassey:2007)This

illustrates thecontext of caring whereonsumers are motivated to care throagh
understanding that one place comes to constitute another place@wersa Indeed, as
noted earlieFairtrade Horshanmwere motivated through their understanding Haittrade

within Horsham would directly improve the conditidios those in theGlobal South.

However, when askeahenthey became aware of poverty in distant places, the focus
group pointed out thaheywere"a |l r eady very 'salwwestartedf t hi sé i
Fairtrade Horshani' Yet theyalso agreed that Fairtrade hexpanded theiawareness'of
the actual growing and processing practices and international traddegause Fairtrade
forced them tdresearch these more careftillyrather than being therimary reason for
peoplés awareness of other placBairtradehas arguablgontributed to creating more
specific dialogue of these placesbellishing existing understanding$his was also

echoed later in the focus group where the gnooted that they had put on a Fairtréithe
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entitled,"Black and Gold at the local cinemaThey argued that this film had furthered
theirunderstanding of the problems in particular regionsthedole that Fairtrade plays in

these specific regions.

4.3.1 Global feelings ofcare

Converselythe majority of interviewees were nailly motivated byan understanding that
Horsham was linked tother placesut ratherby imaginng space as aetworkof ethical
placesMichaelclaimedthat as a result of Fairtrathe had come to reaighat'the world
is full of caring peoplé.(Michaelthe manager of Esquires caféerview). This illustrates
the enjoyment gained, as Valentine argued, fa@®anse of saenessbut in this case with
other caring peoplé€Valentine1999. Thus relational theory helps us not only to
understand how spacbscome formed but more significantly it embellishesferable
understandingof the"Self'. (May:1996:57).Likewise, Audreyfelt that Fairtrade had
highlighted to hethat,"people all over the world are moved to come and"help
(Audreythe Quakerghurch,interview).This suggests thdtocal networks of global
feeling; (Barnett et al:2011:153) can also inspire one to care over disyoaagining
that Fairtrade embegidaces within networks ohordity, theseactivistssuggest thathe
consumption ofairtrade not only attaches meanings to far way places bubat&amat

home

Thus, whilst the steering groulnked theconsumption ofairtrade tathe context of caring,
other activists focused more on their personal imaginarieeoaungthe moral status of
Fairtradeproductionspaces and globaktworks of caring consumption spadesieed
under the broad brush of imaginaries where ethics exists as normégwety, individuals

also bought into more specific imaginaries.
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Now that his chapter has discusst specific imaginaries associated with global spaces,

the next chapter will discuss how Fairtrade can also pragewwémaginaries fothe Self.
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5. How does the process of caring for theOther"

become inscribed on spaces of theself' ?

5.1 Selfcaring

Allayhari defined'moral selving as the practice through which a consumecass the
"Self" as amoral"Self'. (2000)."Self' identity wasshown to beequallyimportant as
ethical obligations in terms of meation. In her interview Audreyargued that her
motivation stemmed frorherassumption thatit makesyou feel so much better insitle.
(Audrey, the Quakers churclmnterview).Likewise, in the focus group, Frank argued that
the rising support for Fairtrade within Horsham was based largely on the fatythaget
something for what you give, and is not really a big sacrffigeank, Focus groupJo
some degree then, carifgy the"Othet' became linked tdwhat kind of Sélfthe

participants hoped to béDewey:1960 in Allayhari:2000:1)1

However, in contrast to Allayhari, the research esgzathat notions of self worthere
insufficient alone to motivate consumehsdeed;Moral selving was framed as just one
part ofabroad repertoire of motivations her interview Sueargued thaherrole as a

Fairtradeofficer was largely due to

"if your friends argFairtrade consumerdhen yotre more likely to beWWhen other
people say thése buying Fairtrade you stop and think maybe | should be too, | should be

doing this!

(SueSt. Marys Chrch Interview)
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Here,Sue confirms Bondi and Davidsemotion that there is"aeflexive project of the
self" (2004:19, where questions such'aan | like that? Could that be part of meffe
played out.However,Sués motivation is not grounded on purskifishdispositiors but
ratheris linked totheself-gratificationsgained from sharing a similifestyle to onés

friends. Audreyalternativelyargued

"Well it gives you a bit of hopeNot just sitting there and not doing anything and just

saying oh dear look how terrible it is, actually getting up and doing something about it.

(Audreythe Quakers churchmterview)

This account characterizes ethical consumption as still largely baskedaries of justice,
suggesting that there is sometimes a genuine drive to eréaterdeal for third world
producers. (Raynolds:20p2However, this statement alsor@ates with Gecaanalysis
thatthe"Self", through the act of consumption, assigsslf purpose and meaning the
world. (1991:1799)Converselytheability to display nodes of knowledggve

participants within the focus growgpeat pleasure

Piers:"5 years ago you were almost trying to explain that Fairtrade asn
manufacturer, it was a high quality stamp for the farmarsd although there still is some

confusion, 'd like to think we have got the message actoss!

John We have made great progress becausecaminuously send things out to all the

groups We've got to keep pushing.

(Johnand Piers Focus group)

Clearly, as well as helping to reduce poverty in distant communities, this group also

articulated their enjoyment fropontaininga superiof'epistemological capacity
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(Barnett20057) to act as key Fairtrade agents. Tagationbetween heseself-
gratificatiors is not onlysuggestive ofarying identities thatame together withiethical
spaces but alsthatFairtradeconsumption is understood differently by differeni\asts.
Here,Fairtradehasembellisted understandings of tHeself' by helping subjecto expore
their everyday personhedonismThese hedonistic pleasures further exgbsevalue that
is attached td-airtrade townsHowever,5.2will engage with thgeographyof exclusion

whichis alsomobilized when thisvalue is created.

5.2Evangelists

Some participants conveyedfairtrade Self more visibly than others. In particular, the

teacher®penly recognized the vital naturetbéir role as educators (Clokéal:2010:

"I think parents are so busy now thiaey dort talk to their children about these issues.
You know it not always the message at home so we need to do that a biisnote

models | gues’s

(LesleyGGeographyteacher afTanbridge House Schomwiterview)

Here, Lesley suggests that teachers have a greater ability than other individuals to raise
issues of injustice to their pupils. Thaeersonal, ethical and professiofiglCloke et

al:2010:495) commitments of teachers wéiré¢fore seen as a crucial element in enrolling
students into this kind of ethical practice. Likewise, Miss Quint staBaine teachers are

as passionate as me. But one of the first things we have got to try and do is get the staff on
b o a r "d(Miss Qunt,teacher at Millais School,Interviewdere, being situated within

spaces of knowledge leads to the imagination that one is placed in very influential spaces.
Clearly, these teachers have responded to such an understandirgpbstracting their

identities, seeing themselves as key actorewvangelists.Whereas Barnett et al
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(201Q0105) have applied this term to faith based networks, these statements suggest that
teachers also reonfigure their identities d&nergetic and persuasivendividuals.

Interestingly, this idea was further echoed within the focus group:

"We doft have any Fairtrade schools yet and | ththk passionate teachers, well they are
so critical arerit they! Because the children are not organised enough, especially in the

youngerschool$

(John Focus group)

Here teacherdiave become criticab Fairtrade Horshanbecause there are no Fairtrade
schoolsyetwithin Horsham Thus,not only do these teacherspesition themselves in
accordance to how thdyelieve they should bglaced butlsobecause there maybean

adjusting ofthe Self in espons&o how others imagineeachershould be situatedt could

be argued thatiorsham articulates its status not through the physical evidence of the status,
such as events, but rather through the driving roles which these evangelists play. It is

people rather than space that make up Horshaentity as a Fairtrade place.

Moreover on discussing other effective actors within the tokairtrade Horsham
highlightedthosewho partookin the FairtradeChristma market;' They all know each
other because they go to other Christmas markets. They are real Fairtrade péigie,
Focusgroup)Johris assumption that there aeal fairtradepeople implies that there are
also others whareexcluded from this titleThis suggestedhe existence dffFairtrade

club'. (Brown and Mussel984:11)indeed,n an interview with Davidhefelt that"you

have to be in touch with the whole Fairtrade thing to know that Horsham is a Fairtrade
town'. (David, local councilorInterview). David suggests that those positionadpaces

of misrecognitiorare cast outsideentral activist space$hus,differentiations between
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groups were ngiredominately linked talass(Renard:1999 butrather ora hierarchyof
knowledge Fairtradetownscantherefore nobe examined without consideringhequal
power relationswhich here has importantly expodddrshans fractured caring landscape.
Now 5.2 hagliscussed how Fairtraddfects"Self' understandings.3will explore

differentimaginaries of th&Other" .

5.3 Public image Analysis

Theimageanalysis cledy illustratesthatthe"material and semioticcommoditistionof
Fairtradeproductsdid influence consumer decisions. (Goodman:2010:X24¢. customer
noted that;'| always notice the Fairtrade imagesd think twice about my coffee chdice
and another stated thaRoverty usually seems so far awayt looking at these images,

well it makes me feel more personally connetfédese statements concur with
Goodmars argumenthat images offer a discursive narrative through which the
commodities we consume gain ethical meanf@podman:200¢ The connection between
the consumer and producer wadeedmademore visible througlhesdeafletsas they
providedknowledge about specific farmers and the positive influence that Fairtratladhas

on their lives (See figure 3.5)

5.3.1Power relations

However, whilst the shrinking of space had occurred for some, attgred that these
Imagesnvoked a greater distance between"tBelf’ and"Othel'. Romantcised notionsof
the producewere highlighted when ormistomer noted thdémage A(figure 3.4)depicted:
"More of a backward society, they seem to osl\the earth and natureQuestions of
identity and differencavere also emphasiseédVell they arenot as rich as us but they seem

happy . This suggests thahages used established colonial notions to render the lives of
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producers as commodities. (Wright:20049.some degree then, thaseges openedp
thepresence of unequal power relations, where the consutaste for théOthet' as an

exotic stranger is served rather than issues of trade justeil:2008:655).

5.3.2Postcolonial responsibility

Conversely, customers also acknowledged the manipulation of these images, undermining
Varul's claim. One consumer notetlUnfortunatdy | find it difficult to accept that these
Images are an accurate reflection of mosthef producers in the 3ndorld." Here,these
imageswere understood toonstructrather than represented realifWoestenburgnd
Graaf:2006. Anothercustomer stated] suspect there are a lot of hardships and these
images dott convey the hardships that people are going thrdudtne skepticism that is
raised hersuggests thdtairtradeconsumptiorwithin Horshams underlinedby a
postcolonial responsibilityBlunt and McEawan:2002ndeed, these findings contradict
Varul'sargument that thesmages recast the consumer ashe saviot but rather as one
customer notedbout image A"Thank yotié we | | tt beam right thietheynshould
have to say thdt The importance of this responsibility can be seen by tustomers

constructedheir own reality

"In some areas workers will of course not be as happy as those in the photdgraph,
reference to Image B) mean thepictureis obviously shiged throughecessityut | reckon

that some people do enjoy their work.

In this way Fairtrade within Horsham cannot be separated from the idegtsttolonial
responsibilityand care fold up, and reopen, space in complicatags (Madge
et at20099). It could be argued therefore tlmmercialied Fairtrade images can also

createnew wayf seeinghedistant"Othet'. Thus not only doeBairtrade adds vaé to



47
spaces of consumption througimbellishedunderstandings of tH&elf' but also through a

greater sense of postcolonial responsibility.

Whilst chapter 4 and 5 haviscussed why subjects have become embedded within
Horshan's Fairtade networks of care, chaptewBl go onto discusow this contributes

to the reimagination ofplace
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6.Does distant care within Fairtrade towns contribute to

ethical placemaking?

6.1 Schools

Developing feelings of empathy rather than sympathyhiiod world producers had
become a major focus withschools (Barnett et al:2010:494l)his was achieved through
role-plays where studentaere encouraged faut themselves in the positioh a

disempoweredarmer. Miss Quint, discussed the benefits of these games:

"We look at a bar of chocolate and | gétém to think about well if you were the coco
farmer, what do you t hi nk'sgobfar. Adighgyestarvte €t he r

realise that”

(Miss Quint,teachemMillais Schoollnterview)

Here, education becomegidtical sitefor developingalternative subjective dispositions to
contemporary consumptio@ertainly, Lesley pinpointed the success of these games
becausestudentdbeginto "understand the injustice and so they start to think OK well what
can we do?Lesley,teachefanbridge Housschoolinterview). These reflections implg
specific imaginary concerning age as a key factor for ethical motiviatienms of
understanding young peogs having @reater capacity tohange society for the better.

(Cloke et al2010.

This wasreinforcedby Frankwho arguedhat after visiting the local college he wasyore
aware of moral indignation than in any othatuation"(Frank, Focus group)Barbara felt

that for this reason schools had become critical localitittgn wider Fairtradenetworks:
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"We had &airtrade chocolatestall at the local collegeand someone was sayitigthe
youngsters, do you buy Fairtradbocolat® And someone #re said oh nats much too
expensive but themne boy stepped forward and said do you knowitid few pence
more? And they said no and he told thétine farmers get a fair wage and the premium

has many benefits for the commuhiténd they all signed up for Fairtrade!

(Barbara, Focus group)

This exposegoung peopls exceptionahbility to influenceotherconsumer choice
(McNeal:1992)exposingheir, as Nicholls and Cullen arguépester power(2004.75.
Schools were thus imagined as Fairtrdaet spots. (Barnett et al:200/7 Moreover, h the
focus grougPiers argued that alongsideademic league tables, parents were asking

guestions about:

"how caring this school i s é h camd particaolyl ifut e d

is linked to poorer countrie’s

(Piers, Focus group)

The focus group pointed out thahceFairtrade had been established within the town
parents had become increasinglierestedn whether schools made connections
underdeveloped communitiéSlearly,some spaces have becomeémagined in the light
of the towrss changing status as a Faide town. Indeedmaginaries about education,
young people and the moral value of Fairtrade ltavdributel to re-working the Schods
identity as a more meaningful placen contrast to Trentmathe"changing moralities of
spacé is not onlyapparentn trading network$utwithin local spaces of consumption

(Trentman:2007:4).
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6.2 Businesses

In contrastpusinesses wetabeledasethically problematicpacesFairtrade Horsham
felt that the mainstreaming of Fairtrade had led talgraoralisition of the commoditis

real meaninggGould:2003:342):

Piers:"..they dort seem to promote it, everyone is pressurising the shops and the retail

outlets to put these goods in the aisle Ilxgyetto see these products.

Barbara: It was the same when | went into Sainsisuapd talked to the managéisaid
whats happening with Fairtrade fortnight and he said iip to the head officeve cart do

anything about it.

(Barbara and Piers, Focus group)

This sequence of takuggests businesses were imagined to degrade the moral value of
Fairtrade within the town because of its ineffective activiSreluded from themagined
centralactivistspacesthese statements suggestéRistence o moral hierarchy of
consumerist spaceisideed the"watering down of the Fairtrade messdgeas confirmed
by themanagers of thEairtrade café (Low and Davenpor2005:498) When askedio
considewhy Esquires had become a Fairtrade ddiehaelstated,"We get a few
customers coming in and before they even order a coffee they will ask if ittradl
(Michael Esquires,Intervieyv Similarly, LawrencearguedhatFairtrade had helped her
businesgo compete with therbusinesses becausg'ppromotes a positive image of
Esquires:(LawrenceR.E.C,Inteniew). Clearly, thesecaféshaveusal peoplés imaginaries
of Fairtrade spaces as good spaces anéduthesento a physical entity through the

selling of Fairtradeoffee, allowing peopls ethical motivations to be achieved in practice.
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However,the benefitof converting Fairtrade principles into consumer behaviors

(Strong:1997nlso became highliged

"Last year we did a promotional loyalty card, so if youdpat a fairtrade drink you would
get a double stamp instead of one so people would come in and buy mnediair

produce.People got really involved.

(Lawrence REC,Interview)

In line with Mooreand Beadl€2006)this suggests thdhe process of mainstreamiogn
extendthe Fairtradenessag®ut tonew customersnaking business spaces very effective
Fairtrade spaceg§See figure 6.)This exposes discrepancy betwedrow civic activists
imaginal these spaces and thactualsignificance However key actors continued to
imagine that businesses wégghically questionabletherefore still rendering these spaces
as immorallndeed, vinen considering how these localities mmaginativelypositioned
within Horshan's landscape afare ther effectiveness remainedelevant Thus, the re
imagination of place was not basedimaginaries oHorsham as a whole but rather from

the moral status attached to individual localities
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Figure6.1 The mainstreaming of Fairtrade Esquires cafe

SourceMcLaren:2010

6.3Churches

Churches were highlighted as the most significant Fairtrade activists. Indeed, Geoff noted
that there aré',22/23 churches in Horsham and 20 of them are Fairtrade churthes!

(Geoff, Focus group).(Sedso figure 6.3)

Following Coles (1997), Fairtrade was shown to allow Christians to outwardly express their
Faith, providing them with a channel to materialize their beliefs; love and a concern for the
"othet' were key themes highlighted. On discussingQliakersstance to Fairtrade,

Audrey noted that,we have always felt that the whole world are our brothers and sisters.
(Audrey, the Quaké&s church, Intervieyv However, when asked why she individually

supported Fairtrade, Audrey articulated:
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"I persaally am against any kind of violence, | d@upport any wars. And the way to

encourage people to develop is to help them to trade. | feel very passionate about it.

(Audrey,the Quakés church,Interview)

Figure 6.2 Church activistsoutside St. Marys Ghurch

j'
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Sourcehttp://www.caterersearch.com/Articles/2010/10/20/33556 Hhfagpitality

businessesmbracingfair-trade.htm

ConverselySue from the Anglican Churdrticulated her belief in a slightly different way

"I just became really concerned that people were buying tea really cheaplnjoying it

at the experesof other people, it was just so wrdhg

(Sue, StMary's church, Interview)


http://www.caterersearch.com/Articles/2010/10/20/335561/Are-hospitality-businesses-embracing-fair-trade.htm
http://www.caterersearch.com/Articles/2010/10/20/335561/Are-hospitality-businesses-embracing-fair-trade.htm
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Thesestatemertillustrate how ethical motivations operateer multitude scalegrom an
individual in a church congregation to the wider church community. Therefore not only is
there spatial specificity of ethical motivaitis etween sites but also betweaadividuals

within these sites

Although faith based networks were deemed highly activiediigrade Horsham,

interviewswith Sue and Audreyevealedhe opposite

"we did have thigairtrade stall every month but it became rather overwhelming, people

just stopped doi ng fitdeeémwonhdding.e end it al most

(SueSt Marys Churchinterview)

"It'snot easy to persuade peojrethe churcho buy Fairtrade , to show them that is

good"

(Audreythe Quakers Churcmtewiew)

Faith based networksan therefor@ot alwaysbe assumed to libe most active. Indeed,
this highlightsthetenuous links withirHorshan's faith spacess somehurchgoersdid

not committo the Fairtrade bannasmuch asthers highlightingdiscrepancy even within
the same networldere,Horshans distantethic ofcareis constructed frona"one foot in,

one foot out policy wherdoy the embodiment dfairtradeis only partially enacted

Whilst 6.1 hadiscussedndividual Fairtraddocalities 6.2 will evaluate the networking

between these sites.
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6.4 Networking

Faith based networks wetlge mosteliant on existing networkst was noted that the
group"Horsham churches togethiemeant thatall the churches involved with Fairtrade
alreadyknow each othél.(Geoff, Focus group)Moreover therecruitment otitizens
from already establishesbcial networksverehighlighted.In an interview withDavid, a
local councilor anéh member of the Baigt church hestated that hevas"regularly asked
to give talks orfairtrade inthechurch service$(David,local councilor,interview)Whilst
this points to the socialiversity and capacity to care within church spacasosuggests

that eversingle scalesf care carcontan multiple componerstto them.

However,Fairtradeconsumption alsoreated new social relatians

"But you know it has created greater cohesion. Ttieychurcheshalk together about it
(Fairtradeal | t he ti meéthe | ady that does the tr:

to the quakers

(Audrey,the Quakers church,Interview)

John:"If you go around this group and see what other areas everyone is involved with,
youll find that Geoff is invived with the churches, Frank with the World Development

movemenand so or.

(JohnFocus group)

Here,Fairtrade within Horsham cannot just d@@nceptualisedsmotherhoodr applepie
by bringing different actors together in solidarity whilst alselping those most in need
Rather Fairtradeserves tattachvalueto these places by ctagg newsocial relations,

networkingand by serving consumgiimaginaries about how some localities should be re
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cast as more meaningful spaces tbtrers.Section 6.3 willalsodiscuss howalueis

createdhrough the remagination ofHorshamaswhole.

6.5Place identity

"I think that the basic word is whether you catd.like to say that Horsham is a caring

town'

(Frank, Focus group)

In agreement with Frank, Barbara argued that-airtrade town has people whors of

care about other peoplé;s a friendly society.(Barbara, Focus group)These reflections

confirm Barnett et & argumenthat the establishment of Fairtrade hasitzd Horsham

not only as a place that promotes trade justice but also as a space that has become recreated
symbolically to become a fair plad®arnettet al2007). Indeed, fofFairtrade Horsham
the"extension of Fairtradeertification beyond commaodities to various localitidscame

a reality.

However, his argumentvasnot expressedmongsintervieweesassurprisinglymany of

them were unaware of Horshastairtradestatus:

"A lot of students ddineven know what Rairtrade town is. ''m not sure | know what st

all about, | just try to promote it within the schdol.

(Miss Quintteacher Interview)

"I didn't know Horsham was a Fairtrade Town, they should advertise it ¥nore.

(Michael Esquires Cafdnterview)
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These statemenéxpose the separation that exists between the steering group aned the on
the-ground activistsHowever, eéspite their lack of recognitidhese activiststill partook
in the"urbanization of Fairtrade (Barnettet al:2®7). Most notably consumers
recognied and even partook in small Fairtrade events throughout the year inclting
Fairtrade Christmas marReandFairtrade fortnight event3.hus,thecivic resimagination
of Horsham washown not to be based through the physical status of the town but rather
through the accompanying evertsgleed, Sue arguedf | drove past Dorking and saw the
sign that says we are a Fairtrade town it woulgrarticularly change my mind on the
place' (Sue,St. Marys, interviewpavid argued that in this way the physical status of the

town becomes irrelevant because its:

"Theprocess of getting there, it is the publicity that is crucial, it raises the issues and gives

the Fairtrade issues a platforro stand or.

(David, local councilor,Interview)

Here,it is thesmaller eventsvhere Fairtradeonsumptiortakes root, which evokes a
subconscious reamagination of placeAlthoughindividuals did not consciously recogais
these discursive networks, they still became unconsciously embedded within them.
Through the everyday act of ethical consumption, consutinersfore drevon a wide
repertoire of discursive meaningsd transforradthese'to create places as contexXts.
(Sack1988642) In contrast td-airtrade Horshamthese activists didotthereforere-
imagine Horshanthrough the significance it creates by helping the distatter’ but

rather through the purpose that it attaches to home



58

7.Conclusion

This study hasisedthe example of Fairtrade within Horshaorexplicitly illustrate how

the consumption of Fairtrade, more than anytleiisg hasa purpose within spaces of
consumption.This moves away from the singular analysis of care as either a fashioning of
"solidarity in differencé (Goodmar2004:89) or as a framework fdiself efficacy
(Gecas:1991:1799Rather the heterogeneous interactions between people and bpsee
created anultitudeof specific imaginariesrhich have contributetb embellished
understandings o0fSelf’ and pace Thus anethics of distant careannot onlybelinked to

place situated relatiormit alsoto thelayered and differentiated imaginarighich are born

out of these.

7.1.1What are the different spatial relations that become inscribed within Fairtrade

towns?

A careethicdid notjustderivefrom an understanding th&he outside dwells with the
city's identity (Barnett et al:2007:63%r indeedthatplaces becomeonstituted through
thelinking to other places (Magg2007) Under the broad brush of imaginaries where
ethics exists as normativelgood', participants alstbought into thedeathatHorshamhad
become part of globalisednetworkof caringlandscaped-airtrade hatherefore
contributed to thee-creaton of Horsham as a more purposeful pladdespite MacDonald
and Marshals contentiorthatspatial cross overcan producen inherentenson between
local and globalised attitudes towards ¢cavkichwas partly proved2010; these moral
imaginaries were enough itwspireindividuals toparticipatewithin Horshan's Fairtrade

networks
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7.1.2How does the process of caring for tHeOther" become inscribed on spaces of

the " Self' ?

"Moral selving (Allayhari:2000) was framedsgust one element in a broad repertoire of
hedonistic pleasureblowever, some individuals &ticulated themselves as more
significant"Fairtrade selvéshan othershased on thassumption thatecognition led to
moral superiorityThus, although caring for th®ther' became inherently linked to spaces
of the"Self", it also became associatated with discourses of exclusion within these very

same spaces.

Commercialised Fairtradeages wer@otjustinterpreted in a way thé&td to the
"Romatrticisationof the"Other" (Varul:2008:654) but rathéhe researckxposed the
myriadinterpretation®f thesamages Mostsignificantly, consumers ironicallye-
negotiated theneanings of themages tanitiate their ownsense of postcolonial

responsibility.

7.1.3 Does distant caring within Fairtrade towns contribute to ethical placemaking?

To Fairtrade Horshamthe town did become more characterized by notioriEafness,
worthiness, support and commitmi& (Barnet et al:2007. However the reimagination of
school based networks as more virtuous spaces than businesses illustrated the importance
of animaginedmoral hierarchy of Fairade consumption spacésdeed, the research
suggested thadthicalplacesarenot always rémagined as one space but rather the

imagined reconstructiorof smaller localies within these spaces became muncie

significant.
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Whereas Darling argues tHattist he v er y ¢ o n swithintagerias ofglobalf pl ac
C 0 n n e c that comeI§ us to take responsibilit2010:125)this study has emphasised
that thecreation ofsocial networkspublicity andeventswhich Fairtradeattaches téocal

places alsoinspires people to take responsibility those spatially gtant

7.2 Thepartial embodimendf Fairtrade within Horsham

This study has pinpointetie personal and variedlays that distant geographies of care
become constructetiowever this dissertation has also contributed to the discigdine
suggesting thahere arewo very contradictoryvaysof caring at a distancavhich can be
seen to materialise series ofensiors within FTT's. Activistsfrom thegroupFairtrade
Horshamlinked the consumption of Fairtratiea direct, emotional and connected
relationship with the distant producer. Thus, for these individuals Fairtrade was constructed
as revolutionaryConverselythe majority ofcitizens within Horshardid not focus on this
directand emotionatonnectiorbut rather orthe set of specifiémaginariesconcerning
globalconsumptiorspaces of car&airtrade selvesnd the moral status of Fairtrade
localities These differentiated embodiments produced discomfssclusionparticularly
for those whalid not conform to the wayreal Fairtrade" (John, Focus grougeople are
imagined But more significantlythis tensiorhaslead tothetenuous nature of support for
Fairtrade, where distant carimgconstructed from a one foot in, one foot out poligy.
other words, the consumption of Fairtrade is characteiigea series of partial
attachments both in terms of differentiation between groifs examplethose who only
cared for the intimatéOthef') and the internal conflicts which each individual must

negotiatgsuch as the environmental issues that were raised byTu)aises the



61
question:can the embodiment of Fairtrade within F§ &verbe completelyenacted by

consumer3 If the question is focused on Horsham, then the answer is most cexainly

7.3 Researchimitations

The main limitation to my dissertation witnot enoughndividuals within each local
networkwere interviewed. Howeveas the research has already proved even individuals
within the same network have their own imaginaries of Fairtrade which differ to others
within the same network, suggesting that Fairtrade is a personal rather than collective
geographyEven spa wider epresentation within eadfairtradenetwork was requireth

order toengender more depth imy analysis

7.4 Future research

My study has emphasisélie need to understand the construction of distant care as a more
nuancedset of geographies, whichli@coming increasingly important as ethical

consumption takes on new spatially expansive forms

Indeed, @irther research could be guidedtbg notion thaFTT's now inhabit multiple
countries all over the world€Comparisongould be made between these spdoe
investigate whether national identity is an important elemwghin Fairtrade campaigning.
Questions could be posed suclaes countries with preolonial ties to spaces of
production, such as England, more reliant on colonial imaginations &®ther" in their

constructios of care.
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Appendix 1 Fairtrade Horsham focus group Coding Index

Place

Schools

Participation All
Students A12
education A13
other activities A14

Churches

activism A21
Support A22
religion A23
networking A24

75

Businesses

Mainstreaming A31
Activism A32
networking A33
Benefits A34

Self identity

choice

Other people

Moral selving B11
Feeling good B12
Knowledge B13
society B13

Responsibilityfor
others B21
knowledgeB22
Justice B23
societv C24

pleasures

Friends B31
Knowledge B32
evangelist833




Other

Local/Global

Power

relations

Superiority C11
Romanticisat
Indigenous exotic Other
C13

Hidden geography C21
Personal reconstructio®@®22

Postcolonial
responsibility

Imagined
geography

Caring spaces D11
Fairtrade D12
Personal opinions D13
Other imaginarie®14

Hidden
geographies

skepticism D21
Constructing own reality
D22

Personal Opinions D23

Aot s . A2

Fractures

Environmental D31
Local caring D32
Doubt D33
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Appendix 2 Description of members within Focus group

Barbara 68 female

Barbara has been involved in Fairtradersham for 3 years. Barbara works very closely with the
nurseries and schools, to ensure that Fairtrade issues are raised here. She has also done a lot of
campaigning with businesses such as Sainsburys and Marks and Spencers, to ensure that Fairtrade
is publicised within these spaces.

John 54 Male

John is Gaynts husband and only joined the steering group in 2008. John has recently worked
very closely with Millais school to push for Fairtrade status.

Frank 65 Male

Frank was initially part of the local World Development movement and still supports this
organisation. Frank joined the steering group when it was initially formed by Gaynor.

Gaynokr 54 female

Gaynor founded the steering group. She has been pushing Harghgo Fairtrade for a long time

and has always been passionate about issues of injustice and inequality in the third world. Gaynor
does not have a fulime job and spends much of her time raising awareness and publicty within
the town centre.

Piers53 nale

Piers joined the steering group in 2007. Like Barbara, Piers has also done a lot of campaigning with
businesses.
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Appendix 3Extract from annotated transcript of focus group with Fairtrade Horsham

Focus group transcript with Fairtrade Horsham, 29,07, 10. 6pm. Gaynor’s House

Me: Why and how did you get involved with FT?

John: I’'m Gaynor’s husband, we were always looking to Fairtrade, seven years ago she (Gaynor)
started to talking to Frank. I’ve always been in the background, I have only just been in the
committee in the last year and a bit, where wherever there has been an event I’ve always been
there helping out, the website, the minutes of the meetings, so that’s my role. We’ve always been

looking towards Fairtrade, Um as a policy, so that’s where I’ve been coming from.

Frank: I think we could go further back than that, I think my first encounter with this was when
we were at Lincoln, and someone from our church, after every service would organise a
Fairtrade stall, that often happened in churches B2

John: when would that be?
Frank: 1980

Me: Linking onto that, do you think that churches are most pro-active when it comes to Fairtrade

and trying to publicise it? 2 D
Chorcd — e most =erre

Barbara: They should be!

it because basically you say why aren’t you Fairtrade?

. Ao el A
s 3 2‘;«@ fféTA‘r /\/%jd_“_j/

o ST
Geoff: ¥ r ¢ 23 ¢hurchesin Horsham, 20 of them are Fairtrade ~
churches, I suppose I came into the Fairtrade because we were already involved in Christian aid
and trade justice, and 'm a lefty! B2 S ot 7 At e S

Cornron el |
Me: something that is very interesting about Horsham, is that there are not FT schools.

Barbara: not yet!

Me: why do you think that is?

John: No, we don’t have any

e W

Because the children are not organised enough, especially in the

foacherd A5 eva,oelSrs - Sceem

b le L L eForre~t o YV od7 Sledai B



,76“‘7”{ ~ dmenpgass

younger schools” It’s difficult with schools, I think, Gaynor’s the one that’s been looking after
schools, um but certainly places like Collyers is two years, the second year is a short year and the
students are all working very hard in their second year, so you don’t get this handing over from
first to second year, like you might at University, to get things going.

Barbara: They have altered the criteria recently and it takes a year for schools to become
Fairtrade, which is partly why it’s a problem with Collyers because you know you’re only there
for a year and half really. Umm I know that Southwater Infant school, for example, is very nearly

Fairtrade, [ mean its... any minute now. And there is one in Horhsam as well... Robert Southwell,

3 ('Zbo L o /C/co(n j&“—“z

John: Yes they are working towards it. Well Southwater applied but rejected, wasn’t it?

Barbara: They finished everything as far as | know, no they weren’t rejected. There was
something they hadn’t filled in. It was the same with the Robert Southwell schools, there was
something else they had to add to it.

Me: 1 guess because schools are so preoccupied with other things.

John: There is a lot on, yes and the criteria is quite difficult but I don’t know what its like in
other places, where there are other schools....

Barbara: I don’t know. You’ve got to have two members of staff that are really keen I think,
otherwise it fizzles out, you’ve got to have someone leading it, Like the schools that I
mentioned...Southwater, so has castlewood, are holdmg because they have so much on, that this

[ e #2749
ekt 77 ol
’ /D 5 k’f F /CLo by
John: It is part of their coursework, so it shouldn’t be as difficult as it is in someways, it seems t0

be easier to get certain types of offices, if?Seasier with'the dei 1ings, Y
centres to um to be Fairtrade because it’s easier for them, they are a small unit, they just have to
buy ft stuff. B3
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farmers and that’s when they say, well that’s not fair! Whereas two or three years ago they didn’t
know what it was. B1

>s not fair!

Pat: nen we put a staii on 7 DALy
3 years ago when we were in the Carfax, it would be the children that would come up and say oh

yes i know all about that. And they collect things for their project. B . , Y 4;49(/&
) For s /vfli‘/‘w "/‘-’Ci‘;f’g,‘(e aﬂ«»d’/.j

7o

22

Frank: > we’ve bee
volvedwithithe World development.movement.in-Horsham for nearly 17 years now but um at
/ one time we were right down, and in total about 18 ple arrived, and most of them were
Pﬂﬁgp}-’:ﬂ; teachers who were really passionate about issues of trade justice... they were just interested in
\,_//Jh Fairtrade, and it was soon after that they joined the WDM C2

\
Me: One thing I’'m really interested in is the different groups that are involved, so you’ve got the

businesses, schools and churches, do they tend to work together on any kind of ft event, or not at
all, is there any networking going on? Or are they more focused on communicating with FT
Horsham?

John: Um not necessarily, some of them are only communicating with FT organisation,

S| oolsBut if you go around this group and see what other areas everyone is
involved Wﬂ'h, you,“ find thatiG S nriolvedon e e rank i ,. 0 7;..; LR

_ e olants
Barbara: Well I know when I was, we had the backing of Horsham district council and they werf :
right behind it including one man who was against it which seems quite funny actually, he voted

connection between

Piers: 1always say, in fact, going around town distributing post and that there was no contact
between the outlets that are ft, they don’t sort of likeshave'a'#t business circle, or anything like
that, it’s partly a marketing coy, to attract the people in| we’re going to attract a new set of

people into out coffee shop, or restraints so I’m just wondering there. Some people just do it

v /@?L A—’Mf

/jm ,)\Mw W N
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Appendix 4 Extract from annotated transcript of interview with Sue

Interview with Sue, St Mary’s church, 14/08/10 4pm at Sue’s house
Me: How did you get involved with ft and why?

Sue: Basically in our house group, we have one member of FT Horsham and one of the other
members of the housegroup was asked by Jerry to run FT for the church. I suppose it seems fair
to pay a decent price so that people can earn. You know the more you read about it- if this was
happening here we would be going on a strike. ¥ erned that people were

A=, \:
’ /s _— mﬂ?‘? oo a2
st
Me: What has the Church of England/ St Marys do: d/e to support FT? / f e 7"

Sue: Well we did have this stall every month but it became rather overwhelming- people stopped
doing it. So basically it was getting more difficult and there are so may suppliers in town...
Oxfam, Sainsburys, Waitrose.. it almost didn’t seem worthwhile doing it so what we do now is
we have once a year a FT cake stall I fair-trade fortmght and the actually the proceedings went to

every week and we try to keep to that. But in fair-trade fortnight, I suppose we do but it wasn’t
obvious to me. Bl f -2 ﬁﬂn 7 A ar prd 2z
7 frorIhann.  prerie 417 A

Me: Do people work together within the church to support Fairtrade?

Sue:Well our housegroup is very much involved, I mean one of the members of the committee is
in it. And Caroyn was asked to do, another lady in the housegroup is very involved with the fair-
trade foiundation itself and then Caroyn asked me to help but when she found she was too busy I

//d/«)@rﬁ/@ 2~
Clvretn |
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